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DIGITAL GLOBALIZATION:

A NEW ERA OF GLOBAL
FLOWS
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Has globalization stalled?

Flows of goods, services and finance, 1980-2014 " Finance M Goods
$ trillion, nominal; % of GDP " Service = Allflows as % of GDP
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All forms of goods trade have flattened since the
Great Recession

Value of goods trade, 2002-14
% of world GDP
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Growth in global consumption has exceeded increase in trade for many
goods categories, suggesting localization of production

SOURCE:

Growth of global consumption vs. growth of trade
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By 2025, 3D printing could displace some trade in
manufactured goods

Examples of 3D printing
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Cross-border data flows are surging and connecting
more countries

Used cross-border bandwidth . Size of bubble represents intraregional used bandwidth
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Digital constitutes a significant share of other types of flows

Share of selected cross-border flows that are digital, 2014
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Digital technologies are transforming global flows in three ways

Online platforms

n > GooglePay @b

AOUrsera KICKSTAR

©

MAERSK _&28&°&

Digital goods

NETFLIX

Digital wrappers

work"

kindleﬁ

Active users on select platforms

In millions, 4Q 2015 or latest available

Facebook
Youtube
WhatsApp
WeChat
Alibaba
Instagram
Twitter
Skype
Amazon
PayPal
eBay
LinkedIn

SOURCE: Facebook, Twitter, Freelancer, Upwork, Mashable, Fortune, Statista, McKinsey Global Institute analysis
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Nearly 1 billion online shoppers will spend $1 trillion in cross-

border commerce by 2020

Global B2C e-commerce transaction volume
$ trillion
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Instead of waiting for benefits of globalization to trickle down,
SMEs can go global on their own

Number of SMEs on select platforms
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Global flows have increased global GDP by 10 percent over the
last decade, worth at least $7.8 trillion

Increase in world
GDP from flows—a

10% lift
Increase in world Increase in world
GDP from cross- GDP from goods
border digital flows trade
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